
Mastering Facebook Inside Out

600 Million - # of users on Facebook

70% - % of users located outside the U.S.

55 Minutes – average time spent on Facebook by users everyday

51% - % of fans that rarely or never visit a company’s page after liking them

38% - % of fans who hide your updates

25% - % of your “social” day that should be spent on measurement
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1.  Content Calendar 

2.  Photos (rights free / owned by your organization)

3.  Reporting

4.  Help 

How to make your life easier:



Mastering Facebook Inside Out

Monthly Active Users (65,157)
                                =  Engagement (27%) 

Lifetime Likes (240,906)

Los Angeles Facebook Engagement 
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Photo of the Day: Web Traffic, Member Exposure & Community Outreach
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Facebook Content Integration: Get Users to Share Your Website

Place comment boxes on pages 
with the highest traffic …
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Facebook Content Integration: Turn Comments into Content

Feature wall comments in 
online & print content …
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Promotions Guidelines

Date of Last Revision: December 1, 2010

These Promotions Guidelines, along with the Statement of Rights and Responsibilities, the Ad Guidelines, the Platform Policies and all other applicable Facebook policies, govern your communication about or administration of any sweepstakes, contest, competition or other similar offering (each, a "promotion") on Facebook.  A "sweepstakes" is a promotion that includes a prize and a winner selected on the basis of chance. A 
"contest" or "competition" is a promotion that includes a prize and a winner determined on the basis of skill (i.e., through judging based on specific criteria).

In addition to our other remedies, we may remove any materials relating to the promotion or disable your Page, application or account if we determine in our sole discretion that you violate any of our policies.

1.  Promotions administered on the Facebook Platform

You will not administer a promotion through Facebook, except through an application on the Facebook Platform.  Administration includes operation of any element of the promotion, such as collecting entries, conducting a drawing, judging entries, or notifying winners.  

The following requirements apply to any promotion you administer through an application on the Facebook Platform.

   1. You will only allow users to enter the promotion in the following locations:
         1. On the canvas page of the application.
         2. On the application box in a tab on a Facebook Page.
   2. You will include the following disclosures:
         1. Adjacent to any promotion entry field: "This promotion is in no way sponsored, endorsed or administered by, or associated with, Facebook. You are providing your information to [disclose recipient(s) of information] and not to Facebook. The information you provide will only be used for [disclose any way that you plan to use the user's information]."
         2. In the promotion's rules:
               1. A complete release of Facebook by each entrant or participant.
               2. Acknowledgement that the promotion is in no way sponsored, endorsed or administered by, or associated with, Facebook.

2.  General Restrictions

The following restrictions apply to any promotion you communicate about on Facebook or administer through an application on the Facebook Platform.  Communication includes promoting, advertising or referencing a promotion in any way on Facebook, for example, in ads, on a Page, or in a status update

   1. You may require that an entrant like a Page, check in to a Place, or connect to your Platform integration before providing their full entry information for a promotion.  You will not condition entry to the promotion upon taking any other action on Facebook, for example, liking a status update or photo, commenting on a Wall, or uploading a photo.
   2. You will not directly or indirectly indicate that Facebook is a sponsor or administrator of, or in any way associated with, the promotion.
   3. You will not use Facebook’s name, trademarks, trade names, copyrights, or any other intellectual property or mention Facebook in the rules or materials relating to the promotion, except as set forth below.
         1. To disclose the requirement of liking a Page, checking in to a Place, or connecting with a Platform integration as permitted under Section 2.1.
         2. If you administer the promotion through an application on the Facebook Platform, you may mention Facebook in the following ways:
               1. "You can enter the promotion through the [application name] application on the Facebook Platform.  You can also find the application on the [tab name] tab on the [Page name] Page on Facebook."
               2. To fulfill your obligations under Section 1.2.2.
   4. You will not communicate about or administer a promotion on Facebook if:
         1. The promotion is open or marketed to individuals who are under the age of 18;
         2. The promotion is open to individuals who reside in a country embargoed by the United States;
         3. The promotion, if a sweepstakes, is open to individuals residing in Belgium, Norway, Sweden, or India;
         4. The promotion's objective is to promote any of the following product categories: gambling, tobacco, firearms, prescription drugs, or gasoline;
         5. The prize or any part of the prize includes alcohol, tobacco, dairy, firearms, or prescription drugs; or
         6. The promotion is a sweepstakes that conditions entry upon the purchase of a product, completion of a lengthy task, or other form of consideration.

Below we have provided a few examples to help you understand how to apply the Promotions Guidelines:

You cannot:  Condition entry in the promotion upon a user providing content on Facebook, such as posting on a Wall of a Page,  uploading a photo, or posting a status update.

You can: Use a third party application to condition entry to the promotion upon a user providing content to the application. For example, you may administer a photo contest whereby a user uploads a photo to a third-party application to enter the contest.

You cannot:  Administer a promotion that users automatically enter by liking your Page, checking in to your Place or connecting to your Platform integration.

You can: Require entrants to like your Page, check in to your Place or connect to your Platform integration before they provide their full entry information, such as name and contact information.

You cannot:  Notify winners through Facebook, such as through Facebook messages, chat, or posts on profiles or Pages.

You can: Collect an email or address through the third-party application for the promotion in order to contact the winner by email or standard mail.

You cannot:  Instruct people (in the rules or elsewhere) to sign up for a Facebook account before they enter the promotion.

You can: Instruct users to visit the third-party application to enter the promotion (as described in Section 2.3.2.1). Since users must have a Facebook account in order to access an application on the Facebook Platform, if you give this instruction, they will be prompted to sign up for a Facebook account if they do not already have one.

Facebook Contest/Sweepstakes Policy: Legally Extract User Demo & Email
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Facebook Content Integration: Completely Connect!
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Facebook Content Integration
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Facebook advertising averages for the travel industry: 
CTR .086% and CPC of $.36 with the average lifespan of 72 

hours per ad.  Webtrends

Tips & Tricks

• Hyper-target your ads & make them social
• Make frequent changes & adjustments
• Go lower than the suggested bid
• A successful campaign requires high levels of inventory
• It is more cost effective to advertise within Facebook 
• Ask for the like 
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Facebook Places & Deals
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Facebook Places & Deals
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Facebook Places & Deals
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Industry Update: Traditional vs. Social Search (Google vs. Bing)
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